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LISTEN UNDERSTAND CLARIFY INTEGRATE DRAW



83% OF HUMAN
LEARNING OCCURS
VISUALLY.
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Ur conversations into compelling stories.
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Involve participants to'generate ownership, personal interpretation and increased retention.
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| HEAR. | FORGET.
| SEE. | REMEMBER.
| DO. | UNDERSTAND.”
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Visualising the flow of a conversation and capturing the essence of the content.
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HOW YOU GET THE
BEST
FROM YOUR TEAMwiTH
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Capturing information live so it can be analysed at different levels, ranging from overall patterns

to fine detail.



"CONTENT IS ONLY AS
GOOD AS THE WAY
WE COMMUNICATE IT.”

INVOLVE



A\
POWERFUL
ToOL

];

E |-




tad into TV 2
rabook Vs SV -
his gpuroet ("AP“R

NT NEEO.S\ L ¢ ™

.y

v C\\E

:f;oMMn

5 n
“ pedlt
D()“&DON‘ xed t o yO¥
el "‘"“”_\I"l"
t D
st © e
each hapt! 5 .o\.";
> e B \
Lo J ‘..\
¥ \l 3\
J \
\ 1)

\ Lo sanie,,

[N

ouw\

Canvases
Books

Leaflets

Communicate powerfully through the simultaneous presentation of words, numbers and

pictures.




Projections

Posters

Installations

Give form to your ideas and force reflection on data rarely visualised.




Ladbrokes BaseCamp HOME ABOUT ACTIVITIES PIONEERS RESOURCES colmn

> Activity 1 | > Activity 2 ‘)Acﬁvlty3 > Activity4d | > Activity5 | D Activity 6

Surprise, Surprise Star of the Week “Your Time' Everyorw's a Hand over th. Dol
Winnerl

Find out more about all the activities

Here are the six activities that all Pioneers will complete, as
well as feedback from other Pioneers.

> Activity 1 D Acthvity2 | D Activity3 | D Activityd | D Activity 5 D Activity 6
Ssires furmne ‘ S of P W Yo T’ m. ' et ver P R ‘ PLAN CO,

Welcome to BaseCamp
The next stage of our Pioneer joumey starts now! All the

nformation you need for the next stage of our expedition is
nght here.

Combine with modern technology to generate interaction and involvement.

Twitter
Webcasts

Apps

Emails

Websites




"THE WAY WE
COMMUNICATE OUR IDEAS
WILL MORE THAN LIKELY
DECIDE THEIR ULTIMATE
SUCCESS OR FAILURE.”
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"OUR PEOPLE STRATEGY IS ALENGTHY,
DETAILED DOCUMENT BUT INVOLVE
DISTILLED IT INTO AN EASILY UNDERSTOOD
ILLUSTRATION WITH WHICH WE HAVE
EFFECTIVELY ENGAGED
OUR STAKEHOLDERS”

Drew McMillan
Group Head of Internal Communication & Culture

_ Ladbrokes INVOLVE



"VISUAL INVOLVEMENT SHOWED GSK
AS A COMPANY WHO ACTIVELY LISTENS TO
THEIR CUSTOMERS AND
VALUES WHAT THEY HAVE TO SAY”

Hannah Musgrave
Access to Medicines Manager

o INVOLVE
GlaxoSmithKline /ISUAL INVOLVEMENT




"DESIGN HAS BECOME A RECOGNISED
SOURCE OF ENGAGEMENT IN PRODUCTS
AND SERVICES AND YET FEW HAVE
DEVELOPED A SOUND DESIGN
METHODOLOGY TO ENGAGE PEOPLE AT
EVENTS AND IN COMMUNICATION-
INVOLVE HAVE.”

Emmanuel Gobillot
Leader & Innovation Consultant
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